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Press Releases
Emails/Announcements
Annual Business Meeting
Vertical Group Meetings
Website

Blog

Social Media

Events
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Website Features
ETI Logos

ETI Member
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The Eqmpment & Tool Institute
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Institute News/Blog

m Recent Posts

Telematics and Competition
The Equipment & Tool Institute

ETI will present the findings ko= Newsletter

of our latest Market 4
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Serving the automotive repair industry since 1247
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APPEX 2015
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Market Research Project

ETI Market Research Studies

= The Impact Aftermarket Service Facilities Have on the
New Car Buying Preferences of Consumers

= J2534 Reprogramming

= J2534 Reprogramming Update

= TPMS

= Telematics

= Collision Repair

= A/C Service

= Hybrid and Battery Service

= Information Access
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Committees
Marketing

Direct the marketing affairs of the institute which includes member

services, market research, etc.
Provide direction and input on:

Branding
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Trade Shows
Any other Marketing Functions
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Committees

Program

Plans and carries out all
aspects of ToolTech
including:
Venue Location and
Selection
Overseeing Budgets
Theme

Elements of the
Program

Speakers
Topics
Marketing of the Event
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The Connected Vehicle
Opportunities & Challenges

April 13-16
in Austin, Texas
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